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Aiming to bridge the winemaking cultures
of his nativ Burgundy ith California,
Boisset Family Estates president Jean-Charles
Boisset has been acquiring historic properties
in the Golden State, focusing on the discovery

of new Calif

ornia terroirs.

lifornia Visto

Jean-Charles Boisset is applying Burgundian okills to craft news
lcrruir-busvd California wines * BY DAVID FLEMING

¢ DeLoach Viney ards in Sonoma ¢ “ounty’s Russian Vineyards in 2009 and Buena Vista Carneros in April of th

River Valley, maps of the Burgundy v ineyards adorn year. With each venture, the focus has been on historic, terro

the winery and guesthouse walls. “I've put them there based wineries that have strong identities Boisset’s California

to remind us of our goal which is to identify mic rO-terroirs activities also include Alexander Valley-based Lyeth Estate,

that will become famous as true California identities,” says 2 Sonoma property renowned for 1t pioneering work ¢

Jean-C “harles Boisset, president of DeLoach owner Boisset Meritage wines-

i 5 Ssomme.
Family Estates. We (\‘\.l{‘\Lll\:\l\‘.Z\W\‘hk'ht'l\l.\\;\"\I\J\\l\h'l\ of our California nmeliers, who v ill 1
e cl

. - R wyr. Psis
Boisset aims to bridge the wine making cultures of California wineries while also refocusing their identities, Boisset says We tin the blendi
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and his natve Burgundy, where Boisset, La Famille des( jrands have a leadership role to play, pJn\\ because of our str¢ yng bac

Vins, was founded in 1961. Napa Valley-based Boisset Family ground in Burgundy. We want future generations 0 obser
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acquiring DeLoach in 2003, Napa Valley-based Raymond vineyards, just as in Burgundy.’
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